NAO E SOBRE ELE.
E SOBRE VOCE!

(SOBRE UMA EXPO NRF VOLTADA PARA O VAREJISTA MAIS DO QUE PARA O CONSUMIDOR)
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PROMOCOES
TROCAR FORNECEDOR n

CORTAR CUSTOS

ABRIR E-COMMERCE

BAIXAR PRECOS
DIMINUIR EQUIPE







ESTOQUE QUEBRADO
EQUIPE IMPRODUTIVA
VENDAS INSATISFATORIAS







ANALYTICS

PARA ENTENDER O PROBLEMA
F ACHAR A SOLUCAO

KEY WORDS:

BIG DATA

CONSUMER BEHAVIOR
CLOUD
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'NNOVAﬂCﬁdTHAT

CONNECTS
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Yesterday @ Shopper Journey < Dwell Heatmap

Last Week

Dwell Heatmap
REC - Whole Floor Copy

Last Month
Last Quarter

Last Year

Today
Product

Preference This Week

This Month

This Quarter

This Year
Teaffic Analysis

RS CHO O

Trailing Day

Trailing Week

| Tiviing ooih

D,
LG Tralling Quarter
Trailing Year

Custom Timelines
Campaign  From [satect s anre i3]
Mansgement  y,  [ESESINN iy

Filter

Miscellaneous

(® Dashboard

MICROSOFT — AVAretail | I




= AVA rGtOI| Store AnalytiCS powered by AVA retail
Dashboard

Average Dwell For Producy

Ay

Shopper Journey

Daily Imteractions Locationns Over Time

iy

Patterns

MICROSOFT — AVAretail

w B D 3
Nov 2015

Top 3 Products Aversge Dwell

Product Preference

0
BHuORAMQRAMM

Miscellaneous

Product Positioning Performance

Traffic Analysis

an

Campaign Management
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.'OU RN EY (JORNADA DO CONSUMIDOR)

PARA MELHORAR A PRODUTIVIDADE
E ATENDER MELHOR O CLIENTE

5 | ¥,
KEY WORDS: {9

loT (INTERNET DAS COISAS) - " ‘

"ALL CHANNEL”
PRODUTIVIDADE
P.1.E. (Plataform Independent Experiences)




Digital’s impact on the path to purchase Is astounding

pre-visit digital in-store digital conversion %lift

o
@




93 /0 DAS VENDAS VAO SER OFFLINE

70 /0 VAO SER DIGITALMENTE INFLUENCIADAS
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FONTE: GOOGLE



'HUMANS
ARE MOBILE.

oL

~ (PHONE'S AREN'T)




INTEL — SUPERMERCADO DO FUTURO | I




Hands-Free Picking
5 L ’ ('E
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>

PRICER
https://youtu.be/DBWEEYMfrXQ
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https://youtu.be/DBWtEYMfrXQ
https://youtu.be/R-FBtw4LD30
https://youtu.be/R-FBtw4LD30

>

MICROSOFT SKIP APP
https://youtu.be/aVACNmMf6Yq
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https://youtu.be/aVACNmMf6Yg
https://youtu.be/aVACNmMf6Yg
https://youtu.be/aVACNmMf6Yg

Yo

CONTEXTUALIZACAO

PARA ENTENDER E ENGAJAR ‘ ~
0 CLIENTE VY '

KEY WORDS:

PERSONALIZACAO
EMBAIXADOR DA MARCA
FIDELIZACAO






o

CATALYST

https://youtu.be/R-FBtw4LD30
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https://youtu.be/R-FBtw4LD30
https://youtu.be/R-FBtw4LD30
https://youtu.be/R-FBtw4LD30

MICHAEL NUSSBACHER IS ON THE WAY

PLEASE WAIT HERE

KINECT COMMERCE | I
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FEATURED v
PROFESSIONAL

THE #NYXCOSMETICS COMMUNITY

PRIMER
SETTING SPRAY

COVERAGE

FULL MEDIUM SHEER

FORMULA
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[
N TokyWoky

Les eoachs confirmés cf loc amis ont 4t ajoutds |

Pernieres quessione dy weh

KIABI

Q kel phine

LOREAL + TOKY WOKY

T

por en sawoir plus.
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Apig |0
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2 9
2 2

Top 3 coaches

4517
visitors helped

41Mm

visitors helped

3895
visitors helped
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NENHUMA OTIMA TECNOLOGIA PODE SUBSTITUIR
UMA ESTRATEGIA MEDIOCRE.
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FONTE: cloudtags



RESOLVA PROBLEMAS REAIS
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FONTE: FITforCOMMERCE
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FONTE: FIT HAPPENS

ATENDA 0S CONSUMIDORES NO
TIMING DELES, NAO NO SEU.
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DADOS DO ONLINE NAO SAO SUPERIORES
AOS DADOS DA LOJA FiSICA!

(AMBOS PODEM E DEVEM SER MEDIDOS E TRABALHADOS)
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FONTE: FITforCOMMERCE



"TECNOLOGIA ESTA LONGE DE SER A UNICA COISA ACONTECENDO NO
MUNDO. MAS Al NOS LEMBRAMOS QUE TECNOLOGIA NAO
SIGNIFICA SOMENTE INTERNET OU 0 ULTIMO "QUALQUER
COISA” DIGITAL. TECNOLOGIA COBRETODAS AS FERRAMENTAS E
TECNICAS QUE AS PESSOAS INVENTAM PARA RESOLVER
PROBLEMAS E FAZER SUAS VIDAS MELHORES.”
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FONTE: HAVAS PR



PRODUTIVIDADE

CLIENTES FELIZES D
S

MAIS VENDAS



PARA NAO ESQUECER!

i

PDV PRA TRAS - ANALYTICS PRODUTIVIDADE MENOS PIROTECNIA,
MAIS APLICACAQ
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>

GOOGLE MICRO MOMENTS
https://youtu.be/5GvA3aM17Ql
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https://youtu.be/5GvA3aM17QI
https://youtu.be/5GvA3aM17QI
https://youtu.be/5GvA3aM17QI

&)  O0BRIGADA!

Grasiela Scheid Tesser www.nl.com.br

o O @ /grasitesser grasiela@nl.com.br

@) /orasielatesser  +55 5432902100
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